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Chakuzira, Wellington & Ntoyanto,
Nonceba, University of South Africa

Driving Sustainable Development: A
Review of Creative Economy
Strategies Across Developing
Economies

The manuscript systematically examines the concept of
sustainable development as it pertains to cultural and creative
sectors, which are instrumental in promoting economic
advancement  while simultaneously tackling social and
environmental challenges in developing nations. Of particular
significance, the analysis investigates optimal methodologies for
the integration of the creative economy within development
frameworks, acknowledging their capacity for fostering economic
growth with a negligible ecological footprint. The review paper
posits that sustainable economic development strategies are
shaped by wvariables such as foreign direct investment,
international  trade, and intergovernmental cooperation,
notwithstanding the persistent challenges posed by climate
change and political instability. From the results, local
governmental entities within developing economies have
demonstrated a crucial capacity to bolster creative economies,
especially in mitigating the deficiency of intangible resources,
including innovative ideas and high-quality education.
Consequently, the review advocates for the implementation of
creative economy strategies to be grounded in a holistic
framework that harmonizes economic, social, and environmental
considerations. It is noteworthy that as the contribution of the
creative economy to GDP continues to ascend in developing
countries, its sustainability increasingly becomes a pivotal aspect
of broader sustainable development initiatives. Thus, employing
bibliometric tools such as performance analysis, science mapping,
and network analysis, the manuscript evaluates extant literature
concerning creative economy strategies within developing
economies. Moreover, it seeks to delineate the efficiency of




sustainable goals concerning creative economy strategies from
2015 to 2024 to identify the most efficacious strategies for
developing nations. The bibliometric examination represents one
of the few scholarly contributions to propose a framework for
sustainable creative economy strategies while charting future
research trajectories for policymakers.

Hector; Carin
The University of The Western Cape

Creative ~ Economies  Advancing
Towards Inclusive Growth in Africa

1. The research explores the role of how creative economies
in Africa function as a tool for sustainable development, in
addition to the aspirations of Agenda 2063 and the United
Nations Sustainable Development Goals (SDGs). It examines
how digital platforms contribute to reinforcing and shaping
stereotypes, along with highlighting digital identity narratives.
Focusing on digital platforms, policy frameworks, and socio-
economic impacts, the research explores how creative industries,
contribute to inclusive growth, job creation, and cultural
preservation. A mixed-methods approach is utilized, analyzing
policy documents and case studies alongside employment and
revenue data in the creative sector. Key themes include social
media’s impact on creative expression, links between cultural
identity and economic power, copyright issues, and digital divides.
The exploration focuses on the possibility of creative economies
advancing SDG 8 (decent work and economic growth), SDG 9
(industry, innovation, and infrastructure), and SDG 11
(sustainable cities and communities), while strengthening Agenda
2063’s goals of cultural revival and youth engagement. The
research advocates for policymakers to utilize digital innovation,
strengthen local frameworks, and cultivate cross-sector
collaborations to maximize the revolutionary impact of Africa’s
creative industries. The research suggests that Africa’s creative
economies are essential to achieving inclusive development, but
do require investments in digital infrastructure, education, and
inclusive policies. By putting the focus on local narratives and
making use of global platforms, the sector can progress toward
both continental and global sustainability agendas. Keywords:




Africa Agenda 2063, SDG’s, digital platforms, creative
economies, inclusivity, sustainability.

Kanayo, Ogujiuba; Thokozile, Mayekiso
& Lethabo, Maponya

Centre For Entrepreneurship rapid
Incubator, University of Mpumalanga,
South Africa

Funding, Investment, Innovation,
and Collaboration Patterns within
Africa’s Creative Economy

The creative economy in South Africa is transforming because of
shifting trends in innovation, finance, investment, and teamwork.
BASA and the British Council are reevaluating traditional funding
sources to improve sustainability. In order to provide investment
and financing packages, the South African Department of Trade,
Industry, and Competition created the Cultural and Creative
Industries Masterplan. The full potential of South Africa's
creative economy may be realized via strategic investments,
legislative changes, and creative partnerships. The creative
economy in South Africa has potential for economic growth,
cultural preservation, and job creation. However, challenges like
funding, investment, innovation, and collaboration persist. This
research aims to understand these factors and government
policies, providing insights for enhancing Africa's creative
industries. The study investigates the link between funding,
investment, innovation, and collaboration in South Africa's
creative economy. It examines the impact of funding on growth,
investments on innovation, and the role of public and private
sector collaborations. The study also quantifies FDI contribution
to job creation and evaluates government policies' influence on
funding and investment. Because of its flexibility with small
sample sizes and appropriateness for integrating or stationary
underlying variables, the Autoregressive Distributed Lag (ARDL)
model is used to understand both short-term dynamics and long-
term correlations among study variables. This study will
significantly enhance South Africa's creative economy, providing
insights for stakeholders like investors, policymakers, and
creatives to make informed decisions that promote economic
growth, cultural preservation, and innovation.




Moganane, Kago
University of the Western Cape

Agenda  2063's  Missing  Beat:
Harmonising ~ Africa's  Creative
Economy Laws for Jobs and Growth

Africa's creative economy is a $100 billion development engine
that is revolutionising cultures and economies; however, this
potential may remain untapped due to outdated regulations.
Despite the rapid expansion of music, film, and digital arts, the
continent's annual revenue loss amounts to $2 billion due to
fragmented policies and inadequate intellectual property (IP)
protections. This directly undermines Agenda 2063's cultural
objectives and Sustainable Development Goal (SDG) 8 (decent
work). The research emphasises the direct conflict between these
challenges and continental and global development aspirations by
employing a mixed-methods approach that integrates policy
analysis and case studies. The study suggests practical solutions,
including the establishment of unified legal and regulatory
frameworks  that prioritise intellectual property rights.
Additionally, the adoption of the African Union(AU) Model
Copyright Law to combat digital piracy. Encourages fair trade by
establishing African Continental Free Trade Area (AfCFTA)
Creative Corridors, which will eliminate tariffs on cultural goods.
Africa can propel Agenda 2063's vision by unlocking 20 million
new creative jobs by 2030 through the implementation of these
reforms. This research also aims to advance continental and
global agendas by providing policymakers with diagnostic tools
and implementation blueprints that are specifically tailored to
Africa's unique creative ecosystem.

Dwayi, Valindawo
Central University of Technology

Creative Economies in  Africa,
engaging transcendence from the
macro-politics of change to context-
specific frameworks

The contribution of higher education to the growth of Africa’s
creative economy is well documented. However, such body of
knowledge falls short of the context-specific approaches
especially for the environments that are still steeped in historical
and structural disadvantage. This paper will argue that for a typical
South African context, with the recognition of history and social
relations, any frameworks for creative economy needs to
recognise two main indicators. Firstly, the logic-power matrix-
ontology chain about university role in creative economies, and
secondly, the sociology of learning and of knowledge making. To




illustrate the main argument, the paper draws on a case study of a
university of technology and its espoused values about her
academic project, namely, being scientific, innovation,
technological and entrepreneurial (SITE factors) as the standard
measures. The comprehensive nature of the study allowed for rich
data sets, through the triangulation methods (confirmation,
completion and retroductive reasoning about data) which
involved four faculties and five Centres of Research). From the
advantage of the multiple scholarly and lived experiences of the
researcher, the paper concludes about how to unlock the current
forms of stagnation in creative economy for what can be
leveraging and upscaling for transformative impact.

Nielsen, Kirsten University of Helsinki

From waste to art: Reflections on the
link between creative economies and

waste- and recycling economies in
Africa

In this paper, I want to reflect on the link between creative
economies and waste- and recycling economies in Africa based
on my postdoctoral research project on waste management and
urban residential politics in northern Uganda. My ethnographic
research that I'm yet to embark on will focus on a citizen-led
social enterprise called Takataka plastics that collect and recycle
plastic waste in the absence of a functioning waste infrastructure
in Gulu city. While Takataka have a number of contracted
employees, they also engage a larger group of people on an ad hoc
basis for community clean-ups and in the informal space around
Takataka’s office and the adjacent bar, as I have witnessed during
previous rounds of fieldwork. Many of these people are active in
Gulu’s art scene: They are photographers, musicians, DJs, event
planners, dancers and fashion designers. In this paper, I explore
two hypotheses for this apparent link between Gulu’s informal
waste- and recycling economy and its creative economy. My first
hypothesis is that Takataka and the artists are economically
dependent on one another since Takataka can tap into certain
funding sources while the artists in turn provide exposure for
their work. My second hypothesis is that both groups take part in
a broader urban politics that is concerned with modernizing the




city through different material, social, and aesthetics
interventions.

Annah Chuene; King, Jordan; Human,
Lauren and Rushni Salie, University of
the Western Cape

Empowering Communities Through
Puppetry: A Case Study of UWC's
Centre for Humanities Research
(Iyatsiba Lab)

The Centre for Humanities Research (CHR) at the University of
the Western Cape supports the growth of South Africa's creative
economy by creating opportunities for communities that have
been historically disadvantaged. A major focus of their work is
with the Barrydale community in the Western Cape. Through
initiatives like the Factory of the Arts and partnerships with Net
vir Pret and the Handspring Trust for Puppetry Arts, CHR helps
people develop skills, express their culture, and boost their local
economy. One significant event, the Barrydale Giant Puppet
Parade, highlights the success of these efforts. It encourages
community involvement, showcases artistic talents, and draws
tourists, all of which contribute to economic benefits for the area.
Furthermore, CHR invites artists to stay and work as artists-in-
residence, giving them a platform to express themselves and
receive mentorship, which enriches the cultural environment.
This discussion explores how CHR contributes to the creative
economy, with a focus on puppetry arts. It looks at social change,
economic opportunities for everyone, and academic research.
The combination of arts, community engagement, and
institutional support helps foster sustainable cultural and
economic development in South Africa.

Hracs, Brian J.; Booyens, Irma;
Comunian, Roberta & Brydges, Taylor,
King's College London

South Africa’s Visual Artists and
Their Mobility Strategies

Creative industries and talent have traditionally clustered in a
handful of global cities. Yet, recent developments, including
digital technologies and the COVID-19 pandemic, are reshaping
these spatial dynamics. Drawing on 30 interviews this paper
considers the moblities of visual artists in South Africa and
whether they need to locate in the established centres to realise
their ambitions. It explores how these entrepreneurs choose a
‘home base’ for their operations and demonstrates how they
mobilise three forms of mobility (temporary, mediated, virtual) to




access resources, overcome barriers and work towards sustainable
livelihoods.

Andrews, Ruth Stellenbosch University

Creative
Higher

Economies
Education

in Action:
Platforms,

Frameworks, and Impact in Africa

In Africa's evolving landscape of creative economies, cultural
storytelling and digital platforms are increasingly serving as tools
for social transformation and inclusive development. This paper
presents the ILocal and International Global Goals (LIV)
initiative, a programme developed through a collaboration
between VUC Storstrom (Denmark) and Stellenbosch University
(South Africa) and explores how digital storytelling and
experiential learning can foster cultural sensitivity, social
inclusion, and innovation. Grounded in critical pedagogy (Freire,
1970), transformational learning (Mezirow, 2009), and
experiential learning (Kolb, 2014), LIV used narrative exchange,
community immersion, and digital storytelling to promote
creative learning among students from both the Global North
and South. The project’s framework integrates SDGs 4, 12, and
13 advancing education, sustainability, and climate awareness
through cultural dialogue. It positions higher education as a
creative driver of Africa’s development, linking North—South
partnerships to localised innovation. Students engaged in
activities such as community storytelling and immersive
experiences with township industries, deepening awareness of
their agency, socio-economic and political complexities of
postcolonial contexts. Research findings reveal the power of
creative methods in shifting worldviews and enabling social
innovation. Participants cultivated intercultural sensitivity, critical
thinking and collaboration skills needed to co-create socially just
and sustainable futures. These creative capacities represent vital
contributions to Africa’s broader cultural economy, where
learning, heritage, and innovation intersect. LIV demonstrates
how higher education can act as a driver of creative economies by
linking cultural expression, technology, and social impact,
offering a replicable model for African institutions seeking to




leverage  creative for  sustainable, inclusive

development.

platforms

10.

Salu Yekela, Gloriah Molefe, and
Lentswe = Mosweunyane,  Business
Support Studies, Central University of
Technology.

Entrepreneurship ~ Education  for
Women SMEs from  Creative
Industries in South Africa: A study of
how Entrepreneurship Education can
boost International Trade

This empirical paper explores how entrepreneurship education
can firmly support women SMEs in creative industries in South
Africa, and Thelp them to boost international trade.
Entrepreneurship education is becoming increasingly important
in the creative economy. There are currently certain challenges
regarding entrepreneurship education for creative industries.
Some of these include, difficulty in the teaching of practical
business knowledge; lacking business mentorship as well as very
few connections within the industry. Extant literature gives voice
to the fact that there should be more skills offered to
entrepreneurs that can help boost international trade. The
qualitative paper was conducted via semi-structured interviews
with eight small and medium enterprises (SMEs) in the creative
industry. These SMEs were selected randomly from South Africa.
They answered the question of what innovative solutions can
assist them in gaining the relevant knowledge required to tackle
global trade as creative entrepreneurs. The study suggests that
there should be relevant entrepreneurship education that equips
these entrepreneurs with knowledge to compete globally.

11.

Tshabadira, Tsholofelo and Conradie,
Elizabeth, The Central University of
Technology

Leveraging the Creative Economy as
a Marketing Tool Through Art and
Design Education

The creative economy is increasingly recognized as a vital driver
of global economic growth, cultural exchange, and innovation.
This study explores how the creative economy can be leveraged
as a marketing tool through Entrepreneurship & Artand Design
Education. Specifically, it investigates how the integration of
marketing and entrepreneurial principles within the Art and
Design curriculum prepares students for participation in the
creative industries. The study examines the role of branding,
digital marketing, intellectual property, and audience engagement
in nurturing market-oriented creativity. Using a qualitative
methodology grounded in literature review and curriculum
analysis, the paper demonstrates the need for interdisciplinary




education that bridges creative disciplines with marketing and
business acumen. The findings emphasize the value of equipping
creative graduates with tools that support entrepreneurial growth,
market expansion, and global competitiveness.

12.

Bhoola, Sheetal & Chetty, Dasarath, The
University of Zululand

Determining if South African PhD
graduates contribute towards building
the creative economy through policy
development and African products
and services

The capacity of the creative economy has been acknowledged and
recognised in the African context through the African Union Plan
of Action on the Cultural and Creative Industries in Africa and
Agenda 2063 as central of aspiration 5. ‘Africa with a strong
cultural identity, common heritage, values and ethics’. The
opportunities are numerous for PhD graduates to build on rich
cultural heritage to contribute effectively to developing cultural
policies that can enhance social cohesion, democracy and
economic development in South Africa. This qualitative study will
determine if the study of culture through the discourses of the
social sciences remain popular choices for students and if they are
able to effectively contribute towards the creative economy post
qualification. This qualitative study aims to determine if PhD
graduates have been engaged in providing African cultural goods
or services with symbolic value and meaning that can be protected
by copyright and other forms of Intellectual Property. Artificial
intelligence and technological advancements challenge creativity
and its capacity to generate money because Intellectual property
has become easily accessible. Through the assessment of policies
and indepth interviews with PhD graduates this study investigates
if there are policies that support and fund an innovative research
process to develop a sustainable Intellectual Property policy that
can protect South African creative property in the global market.
Findings do ascertain that PhD graduates can contribute towards
the development of appropriate Intellectual Property findings and
that through relevant regulation they can impact South Africa’s
economic development.




13.

Lange, Siri,

Department of Health Promotion and
Development (HEMIL), University of
Bergen

Television Drama and Social Change:
Gender Dynamics in ‘Jua Kali’ and
Audience Reception in Dar es Salaam

Television drama has the potential to influence public debate and
contribute to social change at both individual and societal levels,
addressing issues related to the Sustainable Development Goals,
such as gender equality. This paper empirically examines the role
of Swahili television drama in shaping conceptions of gender
relations in Dar es Salaam and how these perceptions have
evolved over time. Building on long- term ethnographic research
from the late 1990s, when Tanzanian television drama was in its
infancy, this study presents findings from a follow-up study
conducted in 2024/25. The focus is on the award-winning series
Jua Kali, which has aired on DSTV since 2021 and is arguably the
most popular television drama in Tanzania. Directed by Leah
Mwendamseke, also known as Iamata, who has gained
prominence in the male- dominated Tanzanian film industry, Jua
Kali portrays wealthy men and women exploiting economically
disadvantaged women, as well as marital conflicts and other
family relations. Historically, Tanzanian television dramas have
generated a multiplicity of overlapping and contradictory views
on gender, family obligations, and inequality. Based on interviews
with men and women from various socioeconomic backgrounds
in Dar es Salaam, this paper investigates the reception of Jua Kali,
how participants interpret the series, and the extent to which they
believe the series can influence individual and societal change at
the intersections of gender, class, and inequality.

14.

Ochieng, Achieng Irene, Linnaeus
University

African Digital Platform Ecosystems:
How African digital platform firms
organize and manage their ecosystem

This study examines how African digital platform firms
coordinate, govern, and integrate their ecosystems. Further, it
analyses how the firms build and develop the ecosystem in foreign
markets. The findings contribute to the literature on ecosystems
and internationalization by offering an empirical perspective on
the diverse and complex ecosystem structures in emerging
markets. Specifically, the study identifies the integration of formal
and informal players, as well as the coexistence of tech-savvy and
non-tech-savvy complementors, as critical yet underexplored
aspects of platform ecosystems. Further, the study reveals two




distinct types of partnerships within African digital platforms:
partnerships for sustainability, where platform firms provide
essential resources such as vehicles, phones, and fintech solutions
to ecosystem players for the survival of the platform, and value-
add partnerships, where external partners introduce other
complementary products and services. Additionally, we explore
governance mechanisms tailored to the complexities of African
digital platform ecosystems, which blend soft and hard
governance strategies, credit scoring, digital and arithmetic
governance, and direct capacity-building initiatives. This research
further extends internationalization theory by introducing the
concept of company clout in foreign market ecosystem building,
aligning with the country clout concept. By addressing the
operational and governance challenges of platform-based inter-
firm cooperation, the study provides insights into how African
digital platforms manage ecosystem complexities and scale
internationally. This study offers both theoretical and practical
implications for platform firms navigating international
expansion from emerging markets.

15.

Kanayo, Ogujiuba; Thokozile, Mayekiso
& Lethabo, Maponya,
Centre For Entrepreneurship rapid

Incubator, University of Mpumalanga,
South Africa

The Impact of Digital Platforms and
Technologies, Including Al, on South
Africa’s Creative Economy

South Africa's creative sector has been influenced by artificial
intelligence, which has made it possible for artists to reach a
worldwide audience. However, creators are still impacted by
payment methods and ad income. The digital platform sector has
the potential to generate up to R91.4 billion by 2035,
revolutionize the creative industries, and generate employment.
The creative industry in South Africa is changing due to the quick
uptake of digital platforms and artificial intelligence (AI), which
enables artists to reach a worldwide audience and diversify their
sources of income. However, there are obstacles to incorporating
Al especially regarding employment patterns. Though not evenly
distributed, AI has the potential to provide nearly 3 million new
employments in African nations by 2030. The growth of the
creative industries in South Africa is greatly impacted by digital
literacy. This study explores the impact of digital platforms and




artificial intelligence on South Africa's creative economy, focusing
on income creation, employment trends, market access,
innovation, productivity, and internet penetration. It highlights
the potential for job creation and improved market for creative
business owners and examines the influence of digital literacy on
these changes. Because of its flexibility with small sample sizes
and appropriateness for integrating underlying variables, the
Autoregressive Distributed Lag (ARDL) model is used to
understand both short-term dynamics and long-term correlations
among study variables. To address issues of digital inequality and
intellectual ~ property  while  leveraging  technological
advancements, this study attempts to comprehend how artificial
intelligence and digital platforms affect South Africa's creative
economy.

16.

Ojo, Olutunmise Adesola, Central
University of Technology, Free State,
South Africa

Exploring the Impact of Digital
Technologies on Graphic Design
Learning Processes and Practices in
African Countries

This study explores the transformative impacts of digital
technologies on the development and pedagogical approaches of
graphic design courses in higher education institutions across the
African continent. Given the growing significance of the creative
economy, the study investigates explicitly how digital platforms
are reshaping graphic design education and practice. The central
research question guiding this inquiry is: How do digital
technologies influence the learning processes and practices
employed in graphic design across different African nations?
Qualitative research methods were employed to comprehensively
understand this topic, wusing open-ended questionnaires
distributed to a diverse group of participants. This included ten
practising graphic designers working in the field and ten graphic
design lecturers from South Africa and Nigeria higher education
institutions. The chosen methodology allowed for an in-depth
exploration of the participants' lived experiences, professional
insights, and the meanings they attribute to their engagement with
digital technologies in graphic design education. The findings of
the study reveal that digital technologies hold substantial potential
for diversifying and boosting Africa's creative economy. They




create new avenues for learning, creative expression,
collaboration among designers, income generation, and access to
global markets. Also, digital tools facilitate innovative design
processes and enhance students' educational experiences by
integrating contemporary practices and resources. However, to
fully harness these benefits, itis crucial to address challenges such
as inadequate infrastructure and varying levels of digital literacy
among both educators and students, which can stifle creativity
and innovation in design practices. Keywords: Digital
technologies, Graphic design, Communication design, Creative
economy

17.

Ngomba, Teke, Aarhus University

Mediating the Role of Digital
Platforms in  Africa’s Creative
Industries: An  Analysis of the
Coverage of Netflix in Nigerian News

Media (2006-2024)

On December 4, 2024, reports circulated on social media and
Nigerian news platforms claiming Netflix was exiting the Nigerian
film market. Though Netflix debunked these claims within two
days, the news sparked widespread commentary on its role in the
industry and the potential impact of its departure. The widespread
media coverage of Netflix's rumored exit underscored its pivotal
role in shaping the Nigerian film industry since entering the
market a decade ago. It also highlighted the need to examine
public discourse on digital platforms' impact on Africa’s creative
industries—an area that remains relatively understudied.
Prompted by the December 2024 Netflix rumor in Nigeria, this
study explores the role of digital platforms in Africa’s creative
industries by analyzing Netflix’s mediated representation in four
Nigerian news outlets (Vanguard News, Leadership News,
Independent Newspaper, and The Sun) from 2016 to 2024.
Adapting Popiela and Vasudevan’s (2024) concept of “platform
frictions,” this study highlights how media narratives around
Netflix’s entry and influence in the Nigerian film industry reflect
the ‘contingencies of platform power’ and its negotiation within
Nigeria’s domestic cultural policies, labor dynamics, and market
structures.




