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“All the world’s a stage, and all the men and women
merely players.

They have their exits and their entrances; And one man

in his time plays many parts”

William Shakespeare “As You Like It” (Act II, Scene VII)
INTRODUCTION
         Our world is an imagination based on culture – a theatre with: special space or stage to act and defined time to present an effective role-play in times of social changes and economic crisis environment. Every individual constructs her or his identity thanks to this given structured time in politics, acting consciously out of socially defined cultural categories and imprinting appropriate forms of behaviour. According to the role theory in sociology, the theatre is a metaphor often used to describe time and space of personal acceptance and identification with the role in the environment of social changes or in the reference to frames of political discourse. Moreover, these social actors, situated on metaphorical -Shakespearian stage, are able to show their lack of acceptance for the politic leaders and their imposing will and socio-economic conditions. Currently, there are a lot of adult learners who are interested in analyzing the political speeches and media interviews. They do it to be just well-informed and to raise their real voice of objection to the political havoc, spreading the information about the only positive social changes made by the national party (Law and Justice) and sustaining the untrue rumour of economic crisis made by the political opponents during last seven years of the governing the country. There are many examples among social agents connected with the process of rejecting the assessment of biased categorization and oppressive symbolic power used in daily newspapers and TV interviews. Nowadays, in Poland, we can observe many adult learners facing problems in finding new roots in the space of ‘new and the only one’ right political discourse, presented by Law and Justice Party. 
METAPHORS OF CRISIS AND SOCIAL CHANGE

           People use their knowledge of actions and emotions to build more complex and understandable fields of politics, science and economics.   
Cameron (2003: 64-68) and Carston (2010: 22-30) stress the importance of metaphors’ contribution in view of the cognitive re-evaluation that took place in the twentieth century. What is more, both of them analyze the ad hoc concepts constructions and their relevance in the field of education while building positive or negative mental images about the environment and socio-economic space of contemporary adult learners. Their works are widening Lackoff’s and Johnson’s range of interests in metaphorically structured, conceptual system of human minds which are able to conceptualize abstract ideas in terms of sensitive and particular experiences. Both, Lackoff and Johnson (1980: 153) state that they do that because ‘metaphor is primarily a matter of thought and action, and only derivatively a matter of language’. This kind of approach according to the concepts of metaphors in everyday life permanently stitches the theories of framing both in the field of public communication and in the scientific area of economic acts and decision making process.  While concerning the frames individual metaphorical expressions are perceived in the context of conceptual maps that link generic thematic domains that serve as sources of meaning – source domain (for instance “crisis” and “good change” – with abstract target domain, for example “society” or “economy”. Corresponding to the types of nonmetaphorical concepts Lackoff and Johnson (1980) classified generally three kinds of metaphorical concepts:

a) orientational metaphors  (for example, the only right way to make progress is walking up)
b) ontological metaphors (for instance, the social change is a container, the only right way of Polish nation is a container, the economy is a container)
c) structural metaphors (for example, the crisis is a war; the economical crisis is a result of our opponents’ governing)
The politicians and political leaders themselves make their political visions with metaphors because these rhetorical and figurative resources are, in consequence, essential in economic thought. Tensions between abstraction and concreteness, intuition and logical thinking are the cornerstone of the ability to establish connections with society, particularly with the audience. Metaphors, from this perspective, are very useful tools for the improvement of ‘economic storytelling’ without implementing solid financial and sociological measurement devices. Currently, specific structural metaphors and spheres of meaning that function as source domains and, furthermore, their relation to variety of target domains are visible by the adult learners not only in the “national” TV but also in daily press, held by the Law and Justice Party. These metaphors are merely typical crisis metaphors in the field of presenting the opponents and EU organizations, and some examples of them are as follows: ‘turbulence and turmoil’ (the TV interview with the member of leading Law and Justice, ‘Warto rozmawiać’ Programme) , ‘meltdown of EU leaders’ (the TV interview with the other member of L&J) , ‘at least, we provide the only good change expected by the Polish nation’ (the interview with Joachim Brudziński in Polish edition of Newsweek)
Many of the examples of figurative speeches cited above addressed the issue of universality in the use of conceptual metaphors and their pejoratively united undertone, focused mainly on the right social change and repairing the ruined Poland after taking the steering wheel in the political field. 
Apart from these conventional studies on media use of economic crisis and social change metaphors, some adult learners as researchers paid attention to the visual representation of conceptual metaphors, portraying the government decisions as an emergency measure needed in the face of rebuilding ‘ruined Poland after elections’ or EU crisis and the crisis unquestioningly indicated what was right and not in last political decisions, made by former political leaders. 
FRAMES OF REFERENCE IN POLITICAL DISCOURSE
          Frames of reference are perceived as relevant concepts in political discourse and other political communication practice. Understanding what frames are used to define specific issues in a specific context is a clue of being well-informed in a political world. It is also a real challenge for the researcher, thanks to the volume of text data, the dynamic nature of language and the variance in applicable frames across issues.
A political discourse functions as a means of linguistic adaptation. It realizes various pragmatic effects. Communication in political environment is a dynamic process of mutual recognition of each other’s motivation. Due to the differences of the motivations behind the functioning of a political discourse, there are diversified types of communicative functions associated with the linguistic phenomenon. According to Bayley (2004) the political discourse is not only one of the mirrors reflecting the tendencies of discursive and social development but also one of the tools endowed by the language to enable political users to satisfy their communicative needs in the short term of mass media effect and contribute to their survival in the long political term as the outcome of successful adaptation. The linguistic choices are made dynamically in a negotiable manner. Then as a natural consequence of a politician’s choice making and adaptation, there come the discursive texts which contain great variability in terms of element complexity.

There are many issue-specific frames across policy issues designed in the political discourse. Firstly, as Henderson states (1994) we can focus on economic (the costs, benefits or financial implications of the issue to an individual, family, community or the economy as a whole. Secondly, politicians are able to portray morality frames which mean any perspective that is compelled by religious doctrine or interpretation, duty, honour or any other sense of social responsibility. Furthermore, they can rely on some fairness and equality or inequality frames with which laws, punishment, and other resources are applied among individuals or groups. Then, politicians use the rhetoric manipulation of them building the portrait of the balance between the rights or interests of one individual or group compared to another individual or group. What is more, politicians use security and defense frames to protect the welfare of a nation sometimes from a not yet manifested threat. Moreover, they assume the importance of safety and quality of life frames which are connected strongly with the effects of a policy on individual’s wealth, mobility, access to resources, ease of day-to-day routines, quality of community life or the improvement of healthcare access and its effectiveness. Otieno (2016) claims that the political discourse is full of different speech actions, which can be seen to have a direct, relevant impact on political communication by having truth claims, commands and requests, promises and blaming, especially visible in a specific context with some complex conditions such as the power or status of the politician and the style of language used. In fact, the role of the speaker – politician as an authoritative narrator or a decisive actor is crucial
PARTICIPANTS  OF  FRAMES  OF  REFERENCE COURSE IN POLITICAL DISCOURSE – TEXTS  AND  CONTEXTS

The course was realized for fifty adult learners of English Philology Department in Zielona Góra. The aim of this course was to gain the ability to identify and describe different types of meaning using a linguistic semantic and pragmatic methodology where the focus of the analysis is on the actual and present documented articles about political discourse. Moreover, it was intentionally led to discuss and critically analyze the concepts meaning and language use in the context of the given frames of reference in the field of political discourse in Poland. Students of this course were obliged to review current political discourse usage and interviews and finally present their current research in the subject area. Its participants decided to analyze the texts and contexts of Mr Kaczyński’s speeches and interviews, presented on TV news or in daily newspapers. They chose “Warto rozmawiać” Programme, emited on TVP 1  (government’s national television) and a few articles published in “W sieci” – a weekly online magazine. 
Additionally, the researchers – adult learners, who participated in the university project, suggested tracking the tone of each part of text in a political speech. They differentiated among positive, negative and neutral tones, where the precise definition varies according to issue being studied and the partition according to these designations will depend on the researcher’s choices. For example, in pilot testing politician’s immigration codebook published in newspapers articles, they define these tones from the perspective of national groups of politicians. They totally disagree with the negative attitude of Mr Kaczyński in the context of contemporary problems with migration and refugees’ lack of status quo. They had a heated debate after the research which contained detested approach of his speeches. Immigrants or refugees are portrayed by Mr Kaczyński in a negative light or in a non-sympathetic manner, so that immigrants’ laws are disappointed or upset while reading his political discourse. 

The effectiveness of frames depends on the mass public’s reaction to his claims. But success in communicating a frame depends on whether his claims and arguments reach the mass public. Mr Kaczyński transmitted his rethoric directly to a national audience via the major television network. That politician identified the words, arguments, and symbols that were both favourable to his political position and likely to resonate among members of the mass public, gathered in the street. He perfectly fitted his strategic profile and he used it in public appeals designated to increase media attention or strengthen public support. A related line of work maintains that this political actor forges issue-idea connections by developing frames of reference in the communication process, which is to say, the words, emotional phrases, images, and presentation styles that a speaker uses when relying information to another. In this account, Mr Kaczyński disseminated frames of reference by selecting and highlighting events or issues, and making connections among them so as to promote a particular interpretation, evaluation and, finally, solution. The power of frames of references rests not simply on the issues or values the politician mentions, but more concretely on words. Because Mr Kaczyński crafts language to link policy issues with consensual values and political ideas, we can examine the usage of and associations among his strategic terms. After all, when he seeks to change media coverage and create or maintain a supportive mass public using frames, the communication’s strategy’s character will be manifested in the structure of his rhetoric. If media, political discourse mirrors the structure of his frames in communication, then it is an example of success  in communicating a frame regardless a media valence. It is easy to imagine journalists challenging rather than praising his issue frame, and such unfavourable coverage is likely to limit a frame’s effectiveness in moving public opinion. However, negative coverage is consistent with successful communication, because it puts Mr Kaczyński’s ideas and political concepts within the mass public’s mindset.

Mr Kaczyński uses many rhetorical devices such as persuasion, metaphors, repetitions in his manipulation practice. His political discourse presents symbolic and imaginative use of language. It can be perceived as very emotional and plentiful of linguistic tools which aim is to be oppressive and stirring the audience feelings into the negative images of the opponents and their former acts of governing.
SOME  EXAMPLES  OF  ADULT  LEARNERS’  RESEARCH 

Data analysis 

Text 1

“Change will not come if we wait for some other time. We are the ones we’ve been waiting for. We are the good change Polish nation seek.”

Jarosław Kaczyński talks about one thing which is change. He informs the audience that this change is good and is the thing that they seek.

Jaroslaw Kaczyński is confident enough that his political party is the good change that Poles have waited for.

He uses persuasive pathos as a rhetoric device here. He undoubtedly appeals to audience’s emotions. He wants to achieve their emotional response, too. 

Moreover, in this sentence, Jarosław Kaczyński draws the attention of the audience to a particular idea of the good change by the usage of metaphor “we are the good change Polish nation seek”. He alludes that if anyone seeks the good change, he will notice that change in his political party not in others.

What is more, Mr Kaczyński uses anaphora in repetition as a way of attracting the people’s attention. He says “we are the ones we’ve been waiting for. We are the good change Polish nation seek”
Jarosław Kaczyński tries to manipulate his audience by convincing them that Law and Justice Party is the one that all Poles seek.

Text 2

“If you are walking down the right path and you are willing to keep walking, eventually you will make progress.”

Mr Kaczyński advises the audience to walk down the right path and to continue walking to make progress. He appears to be as informative as required. He talks about progress and informs the audience that walking down the right route is the best thing to make progress. Mr Kaczyński is clear, brief, and orderly. Moreover, he is very relevant because he only does his talk about the progress and the best thing to do in order to make it. Furthermore, he presents in this text a persuasive reason that if Poles are willing to walk down the right path, they eventually make progress. He also uses repetition here. Eloquence is the most prominent, political weapon that Mr Kaczyński knows really well. Here, he tries to convince Polish audience that PIS is the right path that should be followed by others. 

In conclusion, Mr Kaczyński uses different types of rhetorical devices to deliver his message. It is obvious that the persuasive appeal of ethos and pathos is used frequently. In addition, his political discourse presents the imaginative use of language which includes one type of repetition in his propaganda: anaphora. He tries to keep the communication process effective. He appeals to the audience’s opinions and attitudes by the use of manipulative power. 

CONCLUSION

The space of university and the course environment have a crucial impact on adult learners openness and empowerment in the working of learners’ learning experiences. Given the potential fragility of space of political matters, experiental learning and learning by doing are the most important factors of critical analyze of political discourse and the oppressive political language, presented in mass media in Poland. Adult learners follow the social changes and the rumours of economic crisis in Poland every day but they observe the reality with conscious intent and they do not agree easily with the rethoric and sometimes pathetic style of ‘the only right, national’ TV. As researchers, adult learners need their own right to disagree and to create the concept that embrace diversity which acknowledges multiple perspectives. They are able to provide the research in various areas simultaneously: the national, the local, the trans-local and the global, in which change is relegated to what is excluded or included in a national, Polish context. They, adult researchers and also learners, are the best users of actual and current political multiplicity and leading-edge group of young scientists who are able to present their points of view without hesitation. They are playing their roles of spectators on the political stage while precisely listening to political discourses and interviews of leading politicians who are merely players, people who are always acting without any screenplays or scripts of acceptance and tolerance, forgetting about the future Polish scenario of flourishing economy and positive social changes.
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